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The call for more women in the transport sector
is urgent for future innovation and goals of mobility for all. In
the following pages you will meet five inspirational cases on
women in transport. The women are placed in London, Valencia,
and various cities in Denmark. They each showcase challenges
and opportunities for greater gender equality in the field of
entrepreneurship. The six women stand as role models in the
sector, and we argue, that the views of the women can serve as
hands-on-knowledge in the experiences of support and
difficulties in getting settled within the sector.

The cases illustrate how these role models view their own
position, what supported them in their carriers, as well as their
advices to support women in transport. The following is part of
the TinnGO work package 4: “Conceptual coordination:
Translating theory into practice” and offers educational material
with role models on female entrepreneurs. By illuminating
women in transport at their best, we support the potentials for
more women in transport, and move one step closer to a game
change of transport in the future.
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WAYS FORWARD

The transport sector is a highly male-dominated field, and when
we challenge the sector to become more diverse, we reach
directly into a long-known paradox: Women and men experience
different challenges and difficulties, and to create equality, one
needs to consider the different interests. Still, exactly by pointing
out differences between men and women, people are no longer
the same, and affirmative action to compensate for inequalities
can quickly position women as ‘the other’, different from the
normalized. When treating these subjects of belonging and
inclusivity, also known as “the Wollstonecraft Dilemma”, these are
the crucial paradoxes that we face (Lombardo 2003:175).

A key question when acknowledging different barriers for men
and women in the transport sector is therefore: How can women
achieve a sense of belonging in a male-dominated field?

It is the sense of belonging that is at stake here. Some of the
women highlight that their perspective in the sector is needed
and should be welcomed, and another draws attention to
invitations that she had received because of her gender made her
feel that her experience and competences were disregarded.
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The women you are about to meet challenge and contribute to
the transport sector. They are both cases of role models, but
serve also as examples on social innovation in the products that
they offer. Transport is broader than the technological
development, that is what we see when ethnic minority women
support each other in expanding their mobility opportunities,
which Laila Laajab and Samira El Hattah contribute to as
volunteering bike instructors. It is also social innovation when
Stine Andersen Holm shows us that more climate friendly
holidays can be made, experiencing local charm on bike tours.

The women bring critical potential to shape and challenge
existing logics and valuation hierarchies in the sector. They
occasionally offer what Valerie Stead has named “tempered
disruption”: They break with gendered norms and expectations of
what an entrepreneur is, in order to belong (Stead 2017: 67). That
is what one can characterize happens when Pernille Lytzen
argues that an entrepreneur is not necessarily highly risk-taking
and profit-seeking, when Candela Fernández Martínez highlights
feminine and social sustainability values as core leadership and
company values, or when Emilie Rath challenges her
surroundings’ prejudices on the competencies of car mechanics.
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Reading these portraits of inspirational women, we hope therefore it encourages

actors on the field to ask the following questions:

Ø How do we expand or break with entrepreneur stereotypes?

Ø Are we providing an inclusive environment in facilities as well as culturally, and economically?

Ø How can institutional acknowledgement underpin women’s sense of belonging in the transport 
sector?

Ø How open is our environment to discuss critiques of the established culture or work conditions?
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ROLE MODELS PRESENTED

v Pernille Lytzen founder of the consulting business tGrace

v Emilie Rath auto-technologist and former chief formula-1 mechanic at Mercedes

v Candela Fernández Martínez CEO and co-founder of Encicle 

v Samira El Hattah and Laila Laajab, volunteers in a bike-course for two-languaged women

v Stine Holm Andersen owner and co-founder of BikeWithUs
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Pernille Lytzen PERNILLE LYTZEN



Pernille Lytzen
BACKGROUND

In September 2020, Pernille Lytzen started the company tGrace,
which is a consulting business with a focus on business
development, product development, and people development.
Lytzen has a master in business economics and psychology
from Copenhagen Business School. Most recently, she worked
as Business Development Director at Holo, which introduces
and operates autonomous vehicles on land and in the air.
Though working on a success story, Lytzen started her own
company to focus on what made sense to her: To create
sustainable transport solutions.

“GRENEN”: When the old and the new world meet
Lytzen compares the future transport development with the
northernmost point of Denmark, “Grenen”, where the two seas
“Skagerrak” and “Kattegat” meet. The near future in transport is
a time where the old and the new world meet, and the shift to
automated driving, is as big a shift, as when we jumped from
the horse-drawn carriage to the car, she argues. Lytzen explains
that this change challenges our imagination to embrace new
transport solutions, and to develop and to capitalize on them: A
new form of transport will affect the way we live, work, and
travel. A lot is in question that one can redefine, and this is an
exciting development that calls for a variety of expertise, and
invites not only tech-companies, but also persons who
understand the users and the regulatory political elements to
take share in forming and preparing for the future. 8



”Often, when you ask people to draw a future car, they will draw 
cars that look like the cars that we have today: With wheels, 

windows, and doors and so on. Because that is what we know. 
Most often we are not necessarily aware that these are the rules 
that we follow - until they are made visible. And then you can 

start to withdraw some rules and say: Well, you know, the future 
car does not have wheels, or does not run on petrol, nor needs 

to fit five people into each box”

BEING AN ENTREPRENEUR AND CHALLENGING THE CONCEPT

The entrepreneurial spirit shines through in the interview with
Pernille Lytzen: She has hundreds of ideas, and not enough time
to execute them all – she enjoys the speed of work, and the
freedom in shaping one’s product, which she has as a self-
employed. Yet, the list of things to do can be overwhelming.
Lytzen advices to prioritize on an everyday basis, and to turn
some of the priorities into practical questions. Lytzen has been
surprised how much her professional network has offered their
help and support, and she draws on conversations with

both her mentor and former colleagues, when she evaluates
how her company shapes. Lytzen does not connect the
challenges that she has met as an entrepreneur with being a
woman. Instead, she experiences that her knowledge and
position are needed: When she started the dialogue on services
targeted women, the response was positive. There is room to
maneuver for a dialogue that earlier simply was not there, she
explains. Lytzen furthermore challenges the way we look at
entrepreneurs. To be an entrepreneur does not necessarily
mean that you need to work 100 hours per week, live inside a
cardboard box, or that the success criteria is to create a
company that gain millions. One does have economical
insecurity when building up a pipeline, but success can also be
to earn your own pay, or to have a smaller team employed.
Entrepreneurship is often seen as a big risk, but it does not
need to be, Lytzen argues.
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EMILIE RATH



Emilie Rath

BACKGROUND

Emilie Rath is educated as both car mechanic and auto-
technologist. She works with motor sport and the auto-
motorized sector, and she has known since age 14, that she
needed to do a pitstop in motorsports. She is the former chief
car mechanic at Mercedes in formula 1, and she now works as
technical leader in the customer service for Ford in England.

VISIONS, AMBITIONS AND PLANS

Emilie Rath grew up in Denmark, but now lives in London. She
jumped off to England without any job security and with a bag
with few belongings after she finished her education. Her dream
was to work at formula 1, and this was her chance. Rath
describes that her family always told her that she could do
whatever she liked as long as she had a plan. So, at age 15
when she decided to be a car mechanic, she presented a five
year plan to convince her parents that this was a good idea.
Rath explains that she was not used to get the best grades, yet
she got the highest scores when she finished the basic course in
the vocational training. Institutional acknowledgement has been
important for Rath to believe in her abilities, she explains, and
those who did not believe in her have been her fuel to work
harder. During her apprenticeship she received prizes including
“The apprenticeship award of the Metal Industry” and “The
Queen’s Medal Celebration”. 11



It was a difficult time to get an apprenticeship, when she was
first looking to be a car mechanic. The excuses for not having
her as an apprentice were many, and some of them were
reasoned by gender, as the car workshops did not have facilities
for her to shower. Also, concerns were raised as whether Rath
might get pregnant during the apprenticeship. Yet, being an
apprentice in Denmark 10 years ago was hard whether you
were a young woman or a young man, Rath explains, and
argues that there in general exists a lot of bullying directed at
apprentices. Being an 18 year old blond girl with big ambitions
made it no easier.

SET THE BENCHMARK

Rath seems to have an indomitable spirit, and looking back, she
hopes that she has changed the mindset among those who
continuously underestimated her. She felt that she needed to
prove a lot – and though some of the colleagues were kind and
accommodating, and really wanted to teach her something,
others bullied her.

There was a lot of sexual energy in the car workshop, and a
resistance to change it. Older customers would make sexist
comments too, which she as a young woman felt difficult to go
against. She felt as if she needed to be tough and cool, and not
too sensitive, as she believed her colleagues would judge her
for it. She encourages future women in the transport sector to
set boundaries if they can – this may lead to more respect, she
suggests.

”The work managers also consider what happens 
with the dynamic within the car workshop, if a girl 
joins. Perhaps it isn’t you as a girl, they don’t want, 

but it is how you are effecting the men that you 
work with”  
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CANDELA FERNÁNDEZ MARTÍNEZ



Candela Fernández Martínez

BACKGROUND
Fernández Martínez is the CEO for the Valencian bicycle
company, Encicle. With a background in Art History, she has
engaged in offering creative solutions to real life problems.
Starting Encicle was a way for her to work with her values and
passions, and a way to contribute to a need in her local area.
Fernández Martínez started the company with her (now)
husband Javier, who originally had the idea for the company
and shared it with her. Together they started Encicle.

INSIST ON YOUR COMPANY’S VALUES
Encicle is specialized in urban logistics. “We identified that
Valencia needed a new option for sustainable urban logistics
both for the last mile and for inter-city shipments”, Fernández
Martínez explains. Despite that one of the great barriers when
starting a small company is the difficulty in accessing aid,
Fernández Martínez and her husband agreed from the
beginning to create a company with a strong philosophy. They
strive for the company to be sustainable at all levels, both
economically, socially and ecologically. Fernández Martínez
problematizes that there exists a lot of greenwashing, but
emphasizes that at the end it is what you bring to the table that
you will be judged upon. When they first started Encicle, not
everyone took Fernández Martínez seriously, “but sustainability
is fashion now”, she argues.
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Fernández Martínez speaks with great pride of her team in
Encicle, and explains that the team includes persons with a
variety in age, persons with disabilities, and consists of a high
share of women compared to the average in the sector. You can
have the best technology and the best providers, but without a
team that you trust and who believes in your project it would

not work, she argues. Fernández Martínez has worked with
sustainable urban logics for eight years, and she has a clear idea
of what she would advice future female entrepreneurs to do.
She encourages to enjoy the process, to listen, and to laugh at
oneself, but importantly also to establish clear relationships as it
will help you to think, decide and direct.

“(..) throwing forward projects that are not sustainable and trying to sell 
them as sustainable are expensive in one aspect or another in the long 

run.. Do not try to pretend that your business is something that it is not. 
Instead, let the projects reach their full potential, because it is possible.”
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LAILA LAAJAB 16



Samira El Hattah 
and 

Laila Laajab

BACKGROUND
Samira El Hattah and Laila Laajab are mother and daughter in a
family of five. They live in a suburban area near Copenhagen,
where they have been settled since El Hattah first came to
Denmark in 1998. El Hattah works as a canteen manager, and
Laajab studies engineering at the Technical University of
Denmark. They are both volunteers in a bike course targeted
ethnic minority women in Denmark.

IT STARTS WITH A GOOD INTENTION: Then it becomes 
something more

Every Sunday women of all ages gather in Ish¯j to learn how to
ride a bike. The Red Cross provides helmets and bicycles that
the women can use, and the volunteers make the course
happen. It was the young Laajab, now 20 years old, who two
years back took the initiative to become a bike instructor. She
experienced that she had more spare time, and when she saw a
post in a local group, she reacted, as she believed she could
meet new people in a meaningful activity. Laajab had only
joined the course once, but already after her first time there,
she rushed to ask her mother if she would join the course. She
felt that her mother should also have the opportunity to learn
to ride a bike. It is more than two years ago, and both mother
and daughter have become bicycle instructors at the course.
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THE JOY OF THE COMMUNITY
Their involvement does have a significant impact on people’s
lived lives. In the case of Samira El Hattah, she explains that she
now has opportunity to spent time on the bicycle together with
her kids, and that she saves both time and money by going by
bicycle to work. The case of not being able to ride a bike, is a
clear case example of transport inequality, but the activity is
also a fellowship that the participants enjoy to take part in. El
Hattah and Laajab describe that it is a rewarding feeling, when
you see someone who has struggled to learn how to ride a bike
for a long time finally climb just a few meters. They were
surprised how everyone was able to learn cycle, as learning to

how to cycle as an adult might be a real battle. When asked if
they had experienced any challenges as instructors, they shook
their heads. They have been positively surprised about the high
motivation among all attendees - even the ones that could not
hold the balance in the beginning. The mother and daughter do
not feel that there is something they needed to know before
they started. Laajab encourages happily: “One needs to jump
right into it” and her mother agrees.

”For some it takes a really long time [to learn how to ride a 
bike], but after you have seen them fight, and their battle 
then finally pays off.. It is really rewarding” -Laila Laajab
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STINE ANDERSEN HOLM



Stine Andersen Holm

BACKGROUND

Stine Andersen Holm and her partner, Malte Krarup Andersen,
developed the concept of BikeWithUs due to their own
experiences with active holidays. The company, which was
established in 2019, organize cycling tours and walking trips
around the Danish West coast in Jutland, and providing all-
inclusive solutions. This means that everything related to
overnight stays, breakfast, ferry tickets and transportation is
handled, including picking up tourist and driving them to their
destination.

The vision behind BikeWithUs is to create sustainable
alternatives to charter holidays. Not only do BikeWithUs offer
all-inclusive solutions related to cycling and walking trips, the
company also collaborate with the locals to create unique
experiences and great services for their customers, thereby
supporting both the climate and the local communities.

INSPIRATION FOR THE CAREER
Stine Andersen Holm describes her background being a child of
a working-class family with a mother who used to manage a
small café. According to Andersen Holm, her mother has been
an important inspiration for her choice of career, and has raised
her to be independent, hardworking, and with a mindset of
striving to set up and reach her goals. One of these goals is
Andersen Holm’s enrollment as a multimedia designer, which
has the strategic benefit of providing her with the knowledge,
competences and skillsets to develop and design the branding
of BikeWithUs. 20



ENTREPRENEURSHIP: EXPERIENCES AND ADVICE
Another interesting factor about Stine Andersen Holm is her
young age. At the time of the interview, she is only 22 years,
which puts her in the category of young entrepreneurs. When
asked about challenges related to for example being a young
entrepreneur, Andersen Holm explains that she and her partner
have predominantly experienced positive reactions to their
business idea and model, and that collaborators have been very
positive in terms of guiding, supporting and helping this young
couple and their company. According to Andersen Holm,
entrepreneurship is not that difficult as long as you are willing
to put a lot of effort and hard work into it. Her advice to anyone
who might dream of becoming an entrepreneur is to just take
the chance, put some hard work and optimism into it and see
where it takes you.
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